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Overview 

• ENERGY STAR program overview 

• ENERGY STAR program successes 

• ENERGY STAR specification development
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What is ENERGY STAR? 

•	 ENERGY STAR is a voluntary program 
•	 ENERGY STAR is the national symbol of energy 

efficiency, making it easy for consumers and
businesses to identify high-quality, energy-
efficient products 

•	 ENERGY STAR distinguishes what is 
efficient/better for the environment without
sacrificing features or performance 

•	 Products that earn the ENERGY STAR meet 
strict energy performance criteria set by EPA or
DOE 
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ENERGY STAR 
Homes, Buildings, Products 
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40+ Product Categories Are Covered 
by ENERGY STAR in the US 

Heating & 
Cooling 

Central AC 
Heat pumps 

Boilers 
Furnaces 

Ceiling fans 
Room AC 

Ventilating fans 

Office 
Equipment 
Computers 
Monitors 
Printers 
Copiers 

Scanners 
Fax machines 
Multi-function 

devices 

Lighting 
CFLs 

Residential light 
fixtures 

Exit signs 
Traffic signals 

Commercial 
Food Service 
Refrigerators 

Freezers 
Fryers 

Steamers 
Hot food 
cabinets 
Vending 
machines 

Appliances 
Clothes washers 

Dishwashers 
Refrigerators 
Dehumidifiers 
Air cleaners 

Water coolers 

Home 
Electronics 

Battery chargers 
Cordless phones 

Answering 
machines 
TV/VCRs 

DVD products 
Home audio 

External power 
adaptors 

Home Envelope 
Home sealing 
Roof products 

Windows/Doors 
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ENERGY STAR Partners in the US 

• ENERGY STAR works with many stakeholders in 

reducing greenhouse gas emissions including


– Manufacturers, retailers, and state and utility 
partners 

•	 More than 1,500 manufacturers labeling more than 
35,000 product models 

•	 Over 800 retailers (with more than 21,000 
storefronts) 

•	 More than 450 utilities and other energy efficiency 
program sponsors promoting ENERGY STAR 
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Activities to Support Partners and 
Qualifying Products 

•	 Publicity and consumer education 
– Public Service Announcements in print, TV, and radio


– Annual National Promotions for Lighting, Cooling 
Equipment, Home Electronics, and Home Appliances 

– Consumer brochures 
•	 Marketing tools 
•	 Recognition with annual awards 
•	 Purchasing tools including sample procurement 

language 
•	 Consumer Web-site: www.energystar.gov 
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Outreach for Electronics/IT 



ENERGY STAR Successes 

In 2005 alone, Americans: 
• saved $12 billion dollars with ENERGY 

STAR 
• prevented 35 million metric tons of 

greenhouse gas emissions 
– equivalent to removing 23 million cars 

from the road 
• purchased about 175 million ENERGY 

STAR qualified products 
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GH Seal AHA FDA USDE Cons.
Reports

ADA USDA BBB UL USDA
Organic

JD Power USP NSF
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ENERGY STAR label ranks among the highest level of influence on product purchase 
among all consumer emblems, similar in ranking to the Good Housekeeping Seal and 
Consumer Reports. 
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GOOD HOUSEKEEPING SURVEY 

Source: Fairfield Research, May 2003 



In 2005, more than 60% of households recognize the ENERGY STAR 
mark at the national level 



Knowingly Purchased an ENERGY STAR Product 
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Approximately one in four households knowingly purchased an 
ENERGY STAR qualifying product in 2005 



Of the one in four households that knowingly purchased an ENERGY 
STAR qualifying product in 2005, more than 75% of them reported they 
are likely to recommend ENERGY STAR products to friends 

Likely to Recommend ENERGY STAR to a Friend 
(Percent of those that knowingly purchased) 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

80% 

2000 2001 2002 2003 2004 2005 

Likely to Recommend (Very/somewhat) 



Guiding Principles of Specification 
Development 

•	 Cost-effective efficiency 
•	 Performance maintained or enhanced 

•	 Significant energy savings potential 
•	 Efficiency is achievable with non-

proprietary technology 
•	 Product differentiation and testing are 

feasible 
•	 Labeling can be effective in the market


14 



 

Developing an Effective Specification 

n Energy and environmental analysis 

o Market research and design analysis 

p Specification development (with significant 
stakeholder involvement) 
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Specification Development Process



Important Process Elements 

• Consistency 
• Transparency 
• Inclusiveness 
• Responsiveness


• Clarity  
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ENERGY STAR Stakeholders 

EPA/DOE 
Consultants National Labs 

Utilities 
CEE 

Industry 
Manufacturers 

Trade Associations 

International 
Governments 

Australia 
Canada 

EU 
Japan 

New Zealand 
Taiwan 
China 

NGOs 
NRDC 
ACEEE 

Consumers Union 
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