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BIPAC CASE STATEMENT

BIPAC’s goal is to help the business community
play a more active role in the public policy and
political process .

We do this by:

* Providing our members the tools and
strategies they need to keep their employees
abreast of the key policy-decisions affecting
their livelihood.

* Helping state business organizations affect
political outcomes beyond the beltway,
through the nation’s largest state-by-state
grassroots network.

e Charting meaningful political analysis to keep
our members informed and provide
actionable intelligence.

e Crafting forward-thinking election strategies
and deploy cutting-edge political tools and
technology to power the business
community’s engines of advocacy.
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THE PROSPERITY PROJECT (P2)

“In the face of rapidly moving onerous
state legislation which would have cost our
customers and our company, we turned to
BIPAC to quickly inform and activate our
employees and agents. BIPAC's innovation
and rapid response at all hours helped us
precisely target phone calls to key state
legislators and we prevailed, not in a
matter of days but overnight. We have
done this repeatedly in 2013, with wins in
every Call To Action but one, and we won
that one in a subsequent CTA. BIPACis a
main ingredient in our legislative tool kit.”

-Mark Royer, CPCU, GCA, Director of Political
Action, Government and Industry affairs
for Farmers Group, Inc.
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BIPAC’s member engagement offering is an
innovative public policy suite designed to help
your organization build a successful employee
engagement program. Whether you want to
engage in grassroots involvement, PAC activities,
or New Media outreach, you can tailor a package
of services that fits your culture and needs. Once
plugged into BIPAC’s network, members can
share their content while also pulling from the
shared resources of our network. Your employees
will have access to literally thousands of pages
filled with political content relevant to your
workforce, and you will have a robust political
program without having to spend the time and
resources required to build it.
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Grassroots Services:

Grassroots Services is the foundation of the BIPAC
network that focuses on the power of grassroots.
It supports good government by helping
employers and their stakeholders learn about the
people and policies that impact their jobs and
industries, and provide the grassroots tools and
strategies they can use to shape political and
policy outcomes.

PAC Services:

BIPAC has decades of experience helping
companies and associations create and sustain
strong PACs in order to further the political and
policy agenda of the business community.
Integrating our PAC Services with our grassroots
tools and offerings, achieves the most
comprehensive and effective political involvement
strategies
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New Media Services: Explore your organization
and your digital needs and work with BIPAC to
develop tailored social media plans, strategies and
policies. Check in with BIPAC to troubleshoot
social media issues or to ask questions. Utilize
BIPAC for staff trainings and speaking
engagements to discuss social media.

Custom Political Analysis: BIPAC's savvy Political
Analysts will clue you in to not only the players on
the board but the happenings at every level of
government and the rules of the political game.
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EMPLOYER RANKED AS MOST CREDIBLE
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FOUNDATIONAL PRINCIPLES

Employees:

 Employees consistently rank their employer as the
most credible source of information.

* As the employees Government Affairs website use
increases, so does employer credibility.

 Younger employees are the most likely to find their
employer credible.

THE INFORMATION MY EMPLOYER
PROVIDES HAS DIRECTLY LED METO
SEND A LETTERTO MY LEGISLATOR

THE INFORMATION MY EMPLOYER
PROVIDES HAS DIRECTLY LED METO
REGISTERTO VOTE

I THE INFORMATION MY EMPLOYER

PROVIDES HAS DIRECTLY LED METO
DONATE MOMEY FOR ANY POLITICAL
REASON

THE INFORMATION MY EMPLOYER
PROVIDES HAS DIRECTLY LED METO
VOTE

THE INFORMATION MY EMPLOYER
_ _ : - PROVIDES HAS DIRECTLY LED METO
29% 33%  23% 7% 57% VOTE FOR A PARTICULAR CANDIDATE

The above chart shows the action employees have taken as a result of
the information their employer provided. (2012 Market Research Report)
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When the Prosperity Project®
launched in 2000, less than
7% of job holders heard from
their job providers about
issues that effect them and
their workplace. By 2008, it
was over 20%. Today, more
than 25 million employees are
part of the P2 network!
Where deployed, P2 works.

—

==

PARTICIPATING
COMPANIES AND
ASSOCIATIONS
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THE ELECTION TOOL KIT

EZVote.Org

e Has information available in 7 languages.
* Including Spanish!

' Running behind?
" Vote early! It's EZ.

Enter zip code
hera tumrt

GOTV Posters

e BIPAC provides GOTV posters.

e Posters are customizable, allowing you to add your
logo, website address, and even messaging.

VOTING Yo&TE

> ""COUNT 5

We are a nation made up of many voic
and on Election Day, every voice cour

Registering to vote is easy - AND YOURVOTE
DOES CO G IS THE ULT: FREEDOM.

REGISTER TODAY
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STATE GRASSROOTS NETWORK

"...you should know that oil tax reform passed the
legislature over the weekend! The bill is not perfect,
but is a massive improvement over the status

quo. Industry is pretty pleased.

This victory is huge... Even more exciting is that the
Prosperity Project tools were a central part of the
effort. Our major 'sister’ organizations all directed
their members to the P2 letter writing

engine. The multiple emails that went out from
Chambers of Commerce, RDC, Alliance, etc., and even
major private employers linked directly to the
ProsperityAlaska site. As a result, over 12,400
letters to legislators were generated on the oil tax
issue alone. In this state, that is a LOT!

Now that we have become the biz advocacy tool of
choice in Alaska, we're just getting warmed up!"

-Scott Hawkins, President and CEO, Advanced Supply Chain
International, member of the BIPAC Board of Directors, and
Chairman of the ProsperityAlaska State Affiliate
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CREATING A NETWORK OF BUSINESS ACTIVISTS
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State Projects
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NATIONAL GRASSROOTS REACH

With more than 45 state affiliated Prosperity Project
Partners, BIPAC’s State Network is America’s most
pervasive business grassroots network.

The State Network remains to
educate and advocate long after
the elections end. Gets stronger
with time.

With more than 120 national
business associations as TIME IS SHORT.
members, BIPAC reaches m
virtually every industry segment —
in the nation.

The Prosperity Project has become the nation’s
strategy and tools of choice for businesses and their
associations.

“Ive been voting for 41 years. Thanks to you and your
website, this is the first time | feel like I’'m going to the polis
informed!”

-Thelma Johns, Tulsa, OK
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PROSPERITY PROJECT DEPLOYMENT PARTNERS

Current Prosperity Project program partner organizations in the states, as well as those that have given formal
indication of their intention to partner with BIPAC on the Prosperity Project for the 2013-14 cycle:

0 0 OO0 OO0 COOCOD ODODOODO OO O O OO

ALABAMA: Manufacture Alabama

ALASKA: Prosperity Alaska Coalition/Alaska State
Chamber of Commerce

ARKANSAS: Arkansas State Chamber of
Commerce/Associated Industries of Arkansas
ARIZONA: Arizona Chamber of Commerce and
Industry

CALIFORNIA: California Chamber of Commerce
COLORADQ: Colorado Association of Commerce and
Industry

FLORIDA: Florida Chamber of Commerce

HAWAII; Hawaii Business Roundtable

IDAHO: Idaho Association of Commerce and Industry
ILLINQIS: lllinois Chamber of Commerce

INDIANA: Indiana Chamber of Commerce/Indiana
Manufacturers Association

IOWA: lowa Association of Business and Industry
KANSAS: Kansas Chamber of Commerce
KENTUCKY: Kentucky Association of Manufacturers
LOUISIANA: Louisiana Association of Business and
Industry

MAINE: Maine State Chamber of Commerce
MARYLAND: Maryland Voter Information Project
MASSACHUSETTS: Associated Industries of
Massachusetts

MICHIGAN: Michigan Chamber of Commerce
MINNESOTA: Minnesota Business Partnership
MISSISSIPPI: Mississippi Business and Industry
Political Education Committee

MISSOURI: Missouri Chamber of Commerce and
Industry

MONTANA: Montana Chamber of Commerce

Prosperity Fund Activity Leading to Programs

o000 0 ODO0O0O OO0 OO0 DODODOO

0O OO0 OO

NEVADA: ProsperityNevada
NEW HAMPSHIRE: New Hampshire NFIB

NEW JERSEY: New Jersey Food Council

NEW MEXICO: New Mexico Prosperity Project
Coalition

NEW YORK: Business Council of New York State
NORTH CAROLINA: North Carolina Chamber of
Commerce

NQRTH DAKQTA: Greater North Dakota Chamber
OHIQ: Qhic Prosperity Project Coalition/Qhio
Business Roundtable

OKLAHOMA: The State Chamber of Oklahoma
OREGON: Associated Oregon Industries
PENNSYLVANIA: Pennsylvania Business Council
SOUTH CAROLINA: South Carclina Chamber of
Commerce

TENNESSEE: Tennessee Chamber of Commerce &
Industry

TEXAS: Texas Prosperity Project Coalition

UTAH: Utah Prosperity Project Coalition
VERMONT: Vermont Chamber of Commerce
VIRGINIA: Virginia Chamber of Commerce
WASHINGTON: WashACE: Assn. of Washington
Business/Enterprise Washington/Washington
Roundtable

WEST VIRGINIA: West Virginia Chamber
WISCONSIN: Wisconsin Manufacturers and
Commerce

WYOMING: Wyoming Chamber Partnership

SAN DIEGO: San Diego Prosperity Project/Lincoln Club
of San Diego

TUCSON: Tucson Hispanic Chamber

Other activity is occurring in these states where discussions
or negotiations on P2 partnership have occurred or are in
progress, but these states are not counted as full partners
vet. Nonetheless, there is activity in:

CONNECTICUT
DELAWARE
DISTRICT OF COLUMBIA
GEORGIA
NEBRASKA
RHODE ISLAND o
SOUTH DAKOTA

Ooooo0oOoo
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POLITICAL AFFAIRS

“Through informative briefings, inspired
GOTV messaging and reliable web-hosting,
BIPAC continues to innovate in ways that
allow us to better serve our members.
BIPAC provides the tools we need to inspire
our members to make their voices heard—
not only on Election Day, but everyday.
BIPAC employs some of the best political
minds in Washington and continues to
provide innovative strategies on how to
advance a business agenda.”

-President and CEO, Business Association
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At BIPAC we believe that American
business has a distinct advantage, a
higher credibility and higher
connectivity with voters than either
political party or our philosophical
opposition.

We also know ensuring business
success cannot rely upon the election
or defeat of candidates.

With this understanding, our work in
political affairs consists of three core
principles - Innovation, Infrastructure
and Influence. Our goal is to lay the
foundation for political success from
the ground up in every state.
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Our Approach -

We provide the actionable
intelligence, strategy and creative
direction so our partners can deploy
cutting edge campaigns aiming to
meet state goals that support the
overall national mission of educating
employee voters.

Through this process BIPAC’s network
acts as a laboratory to test new tools,
strategies and technologies. We
share the lessons learned with our
membership and leave behind a
lasting infrastructure to help our
partners continue to achieve their
political and public policy goals.
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“As a political involvement professional, |
depend on BIPAC for a variety of important
resources to assist me in communicating
with my association membership. From
messaging strategy, to political analysis, to
grassroots action tools, BIPAC is a one-stop
shop with unparalleled leadership and
spectacular staff that gets the job done right
every time.”

-Director of Political Affairs, Financial Association
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PAC Services

Additional service and strategic guidance to all members couples
with increasing numbers of higher-dollar members to build more
robust PACs that help elect pro-prosperity candidates. “..You were able to take all

my blathering and 17
BIPAC helps hundreds of PACs with the tools and strategy needed

. . . _ ages of info and concisely
to increase their membership and receipts in order to be able to Pag f inf Y

elect pro-prosperity candidates. BIPAC provides online word it. That is beyond

enrollment and messaging tools, communications design and valuable to me!”
content, database services as well as strategic guidance, planning Robbe Diehl Bendick, Association of

and feedback. BIPAC's PAC Services clients represent more than Pulerfeciar Culeges & Gnkersides

S41 million in PAC assets per cycle.

The dramatic growth in Founder-level (20,000 and above) and datahase-level memberships ($50,000)
provides evidence of the value of our integrated tools, content and services. PAC Services are based on
the following approach:

s Relate grassroots initiatives, issue agenda and elections to PAC goals and strategy

s Communicate with PAC restricted class and members so that they understand the importance of
political engagement

s Provide a platform where they can learn more about the PAC, stay informed about PAC events
and supported candidates, and get involved by making a PAC contribution

s Usethose contributions to support pro-prosperity candidates, thus, furthering the agenda of the
company and the business community as a whole

Sample PAC Solicitation Flyer:

You can be one of the first

to own the new iHome iP76

for free! ol 8 Lessons Learned:

Further integration of PAC services with
the Prosperity Project is not only
invaluable to those managing business
PACs, but also increases the level of
restricted class involvement in issues

Q

Cotact otbe | DRAWING DATES:

Bendick at 202-503-6846
of Robbe BendickBepseu org & * July 23rd

i and elections.

* September 21st
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Prosperity Project

Additional service and strategic quidance to all members couples with increasing numbers of higher-

dollar members to deliver issue-based communications to millions of private sector employees.

BIPAC helps over 6,300 companies and
associations communicate about issues,
. ) o +38%
candidates and elections by providing o
strategies, sample messaging, staffing, and o n = 2008
- = a
web-based communications platforms. The x = —
: , : w T W 2009
dramatic growth in Founder-level memberships % b4
. L 2010
{which range from $20,000 to $50,000)} 8 g "
provides evidence of the value of this approach ow 2011
and our success in promoting the pro- f_t 2 2012
prosperity, pro-growth business agenda. IC—)
Services are based on a five-point
communications plan... Year over Year Increase in Founder Level Members
e Tellemployees about issues which matter to them & ™~

and their employer

e Let them take action on those issues by contacting
legislators and regulators

¢ Inform them of where officials stand through voting
records and co-sponsorship tracking

¢ Raise awareness of candidate’s positions on the
issues through voter guides

e Help them register, vote early and/or get to the polls
on Election Day

Sample Company Website:

“You guys continue to surprise and
delight me at every turn. Your
technology ROCKS! More
sophisticated and targeted than |
could have ever hoped for.”

Mefissa Cumimings, Domino’s Pizza

Lessons Learned:

Further integration of state
deployment partners’ issues and
elections materials into P2 member
services offerings will further
increase member participation and,
in turn, voter awareness of issues
at both state and federal levels.
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Get Out the Vote Messaging

Provide a turn-key approach to Get Qut the Vote messaging to better enable members to reach millions
of employees.

From March through November 6, BIPAC sent over 60 emails containing sample Get Out the Vote
{GOTV) messages that members could either customize or send as is to their employees. These emails

were sent to more than 350 employers and associations {which represent more than 10 million
employees).

Messages were sent for both the primary and general elections and included:

e \oter registration
e Early Voting by Mail and in Person and
¢ Vote on Election Day

GOTVY Primary Election Message Series: GOTV Primary Election Reminder #19 & General Election Early Voting by Mail #1

GOTY Primary Election Reminder #19
Send to employeesfmembers in:
Delaware, hew Hampshire and Rhode Island { congressional primary)

Below is the nineteenth GOTY Election Reminder message in our series of Get Out the Yote (GOTY) messages that you can pass along to your employees or
members. This message should orly be sent for Georgia as its deadline is approaching soon. If you are a company sending this mzssage directly to your
employees, just delete this paragraph anc the next, add your specific website address where it says "P2 Website Link" anc then s2nd the message. If you
are an assocation sending it to your members, ycu shoud modify this paragraph with instructions for your members to send the message to their
employees, add your specific webste address and then zend the e-mail ta your members.

i ON ELECTION DAY,

*+* MAKE YOUR E{
S oicneann YVOTE

* ok

Tomorrow is the primary election in your statel If you haven't already voted early in person or by mail, be sure to get to the polls tamarrow.

The feedback received from members was overwhelmingly positive. Members were appreciative that
we made it easy for them to communicate with their employees leading up to Election Day about all of
the important deadlines, forms and polling locations.

r “

“I'm so happy with how things
PRy 9 Lessons Learned:
have gone onh our 2012

election communications...First Provide further turn-key integration

one prompted over 600 visits of non-email GOTY messaging,
in the first several hours.

Pretty good, huh?”

Anna Wagner, Eastman Chemical Company

\. o

including tweets, videos, Facebook
posts, and more.
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State and Local Deployment Partners

Activity in the states provides an indigenous, integrated, issue-driven infrastructure for the business
community in order to increase the reach and effectiveness of its messages and initiatives by
implementing through entities with close connections to leaders and employee-voters.

BIPAC works with 46 state and local business organizations R VIRGINIZ

that are involved or coming on line to deploy the &
Prosperity Project and related programs across the nation.
These entities provide direct entrée to companies and

GINIA-

associations that become members of BIPAC, form a
network for sharing content and generating activity on key
issues, and add state-level perspectives to national debates.
Valuable aspects of the partner network include:

e Building awareness and participation in prosperity-
focused efforts Virginia P2/Chamber-branded Congressional debate

e Development of programming such as Hispanic P2 r '\

components that can be adapted in other states _
e Coalition-building with local, state and regional The majotity of voters want to enter

. - the voting booth armed with focts
business organizations g ! T

. . about the candidates on their ballot.
e Ability to access and involve local Chambers of

Arizona Prosperity Profect and VotaAZ
Commerce

: o s provide o solid foundation for this
e Partnership on political activities

important discussion.”

Glenn Hamer, President

New State-level Hispanic P2 Website:

Arizona Chamber of Commerce and industry

%

lessons Learned:

- = A robust state and local deployment partner

network pays dividends to the national

business community in the form of an active

network, the development of new tools and

programming, and access to more
companies and business groups.

P —Y
Temasy Kinze Tomar Wezions " Gasiemo W Y
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New Media

Knowing this was an election about substance and solutions BIPAC saw the opportunity to build o

grassroots following and run a digital issue and GOTV campaign in targeted districts to drive voter

engagement.

Under the brand Fight For Jobs and through collaboration
with our state deployment partners, BIPAC utilized the power
of digital advertising, social media and grassroots engagement
to connect with voters and shape thoughts and behavior.
Through targeted messages and thoughtful and appealing
content Fight For Jobs is now viewed as a thought leader and a
trustworthy influencer, allowing BIPAC to inform and influence
voter outcomes and cultivate and deploy a grassroots following

r &

“BIPAC did a great job this
cycle and was one of the only
groups whose political ads saw
an average click through rate
of 23% for video views — more
viewers watched the video all

at will. Through these efforts BIPAC also collaborated with
state deployment partners to increase prosperity project

the way through speaking to

the quality of the content.”
awareness, voter engagement statewide, and educate Google

employee voters. \ J

e Google — BIPAC was one of the only political organizations whose video ads were watched all

the way through by viewers, speaking to the guality of the content.

¢ Google - Engaged voters at a higher rate than in 2010.

e Twitter —20K followers strong, started & continued a national conversation around the
economy, debt/deficit, jobs and GOTY during the election

e Twitter - Beat both the Obama and Romney campaigns as the official hash tag {#FightForlobs)
for the Oct. 16th Presidential Debate, with over 66 MM impressions

e 225K visitors to P2 sites with a 1.13% click through rate, rising well above the national average

Sample Digital Ad:

Lessons Learned:

BIPAC can become more effective by
focusing on targeted issue and voter
education messages, as well as the

S

quality of the race and not the

It’s time to Fight For Jobs! Vote!
By FightdJobs
132,816 views

quantity of geography.

Suggested Videos
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Direct Voter Contact

in 2012, BIPAC aimed fo educate targeted voters on key issues in geo-specific areas and motivate them

to vote through direct voter contact.

This election cycle, the rise of the Super PAC introduced
unprecedented amounts of campaign spending through
TV, digital and other campaign mediums. This enormous
amount of spending was nearly all conducted in
opposition to candidates and changed the environment
to the point where the effectiveness of Independent
Expenditure activity was greatly reduced. Instead of
exclusively implementing candidate-centered
advocacy, BIPAC focused its efforts on directly
contacting voters via phone calls and emails, and
educating them on the importance of voting and
informing them of key issues and candidates that
affect their economy and industry.

4 N
“Working together with BIPAC, North
Carolina Chamber |E sent more than 5 million
emails to likely voters over the last three
weeks of the 2012 campaign. This targeted
email program was instrumental in helping a
liability-restraining North Carolina Supreme
Court justice win reelection 52-48, holding
the 4-3 business-friendly majority on the
Court, critical to maintaining and improving
North Carolina's climate for growth and job
creation.”

Nathan Bobcock Morth Caroling Chamber

\. /

e Partnered with local business organizations in 10 states to more effectively target and

communicate state specific messages to voters

e Geographically targeted congressional districts that layered over critical state legislative districts

e Targeted voters by demographic, party affiliation and past voter behavior
e Utilized guaranteed method of voter contact and engagement
¢ |Implemented a cost-effective process allowing maximum reach with minimum cost

Ohio Script:

Hi, due to ObamaCare, Hamilton County faces cuts to
Medicare reimbursements of 1.5 billion dollars,
impacting nearly 130,000 seniors. Additionally,
48,000 seniors in our county alone face drastic
reductions in Medicare Advantage. | am calling to ask
you to support candidates who will reform or repeal
the portions of ObamaCare that hurt us and our
neighbors. Early voting is available now or you can

vote at the polls on November 6. Thank you.

This message was paid for by BIPAC Super PAC,
action.bipac.org, and not authorized by any
candidate or political party.

Lessons Learned:

in future cycles, BIPAC
can be more effective by
narrowing fts geographic
and candidate targets in
order to have a greater
impact and more
effectively influence

outcomes.
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“Over the past few years our employees
have moved from being isolated from
the political process to becoming active
participants. Not only are they activated
on issues impacting our company, the
size of our political action committee has
doubled. This is a direct result of the
tools provided by BIPAC, which are much
more efficient and cost effective than
alternatives.”

-Vice President, Agriculture Company
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VISION: A sustainable political majority that
supports free enterprise

MISSION: Enhance the policy influence of job
creators by building effective collaborative,
educational and advocacy networks that elect and
motivate champions of free enterprise

CORE VALUES AND BELIEFS:

Respect for
Visionary P

hough Innovative Highest Non- our system
tl OL(‘:Ig ! solutions integrity partisan of
cader government
CORE STRATEGIES:

Influence Public
Opinion

Elect
Champions
of Free
Enterprise

Build a Prosperity
Network

888 16t St NW | Suite 305 | Washington DC 20006 | 202.833.1880 | info@bipac.org | www.bipac.org



This quick glance chart is
Classifications are generalizations - there are numevous disclosure and tax implications, as well as conduct and non-
coordination requirements, for each activity. This chart was drafted in occordance with federal election laws. Always
consult with competent legal and tax counzel before taking actien.

BIPAC POLITICAL AND POLICY
INVOLVEMENT GRID
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Invelvement Option g 3
Issue education  for all audiences See Note 1
Legislator visits to organization's offices/facilities (official business)  for all audiences
Grassroots letter ¢ ign  for all audi
Candidate Forums (equal opportunity to multiple candidates)  for I fmembers

for employees/members

Voter registration/early vote campaign (not t d) €
g fearly paign (i geted) tor all audionces
via broadcast media
Issue advocacy (mentioning candidates) £
g all other methods
Voting record creation/distribution £ via broadeast media
all other methods
Candidate guide creation/distribution g Y12broedeastmedia
all other methods
Candidate endorsement ts  via non-broadeast media methods
fior the restricted dass

Host event for endarsed candidates

for the general public

Solicit funds for endorsed candidate

from the restricted class

fram the general public

Form and solicit contributions to a Political Action Committee

within the restricted class with contribution limits See Note 2

within the general public with contribution limits See Note 3

among the general public

Voter registration/early vote campaign (targeted) £

among the restricted class

Fund express candidate advocacy £

among the general public

Conduct express candidate advocacy €

among the general public

Provide in-kind support to candidates

nfa

Direct financial support given to candidates

nfa

ded ta il opy different arg types.

| differences b

D = Disclosure to a regulatory agency ks generally required

£ = Coordinating with candidates or their agents is expressly prohibited

Mote 1 - "all audiences™ means employees, shar ci atis

Mot 2 - The restrictied class for some organizations inclides the general public
Mote 3 - Super PACs are not subject to contribution or spending limits

the general public, etc.
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Gregory S. Casey
President and CEO

Darrell Shull
Cco0

Mark D. Archuleta
CFO

Terri Bogert
Chief of Staff & Secretary to Board

Julie A. Conway
Executive Director, Prosperity Fund

Services:

Bethany N. Dame
SVP, Advocacy

Melissa Craig
Director, PAC Services

Megan King
Assistant, PAC Services

Kelly Knight
Director, Member Services

Ashley Cox
Assistant, Member Services

Heather Burns
Manager, Founder Grassroots Services

Taylor Henschel
Assistant, Founder Grassroots Services

Karam Rai
Assistant, Special Projects

Political Analysis:

Kelly McDonough
Vice President, Political Affairs

Briana Huxley
Manager, Political Affairs

Lisa Wetzel
Director, Summit Project

BIPAC STAFF

(202) 776-7464
casey@bipac.org

(202) 776-7476
shull@bipac.org

(202) 776-7466
archuleta@bipac.org

(202) 776-7481
bogert@bipac.org

(202) 776-7463
conway@bipac.org

(202) 776-7470
dame@bipac.org

(202) 776-7477
craig@bipac.org

(202) 776-7479
king@bipac.org

(202) 776-7487
knight@bipac.org

(202) 776-488
cox@bipac.org

(202) 776-7465
burns@bipac.org

(202) 776-7420
henschel@bipac.org

(202) 776-7420
rai@bipac.org

(202) 776-7462

mcdonough@bipac.org

(202) 776-7484
huxley@bipac.org

(202) 776-7472
wetzel@bipac.org

Field Division:

Joe Savarise
SVP, Field Division

Mackenzie Sullivan
Assistant, Field Operations

Jenn Penn
Regional Vice President

Stephanie Simpson
Regional Vice President

Chianne Hewer
Regional Vice President

Membership & Communications:

Carlie Gliha
Executive Director, Member Strategy

Thomas Rothe
Assistant, Membership Services

Brittanie Hardy Goldsmith
Manager, Enterprise Services

Liz Shrum
Director, New Media Strategies

Information Technology:

Garima Jain

(614) 832-7872
savarise@bipac.org

(202) 776-7486
sullivan@bipac.org

(720) 937-2148 (cell)
penn@bipac.org

(512) 745-2815 (cell)
simpson@bipac.org

(415) 722-8061
hewer@bipac.org

(202) 776-7491
gliha@bipac.org

(202) 776-7492
rothe@bipac.org

(202) 776-7489
hardy@bipac.org

(202) 776-7468
shrum@bipac.org

(202) 776-7482

Director, Client Applications, Data and Systems

Jing Xiong

jain@bipac.org

(202) 776-7485

Assistant, Client Applications & Data Systems

Meghna Day
Manager, Database Systems

xiong@bipac.org

(202) 776-7469
day@bipac.org
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BIPAC BOARD OF DIRECTORS
(2013-2014)

Kathleen Ambrose, Sr. VP, Siemens Corporation
Jan Baran, Partner, Wiley Rein LLP

Al Bernard, Sr. VP, Washington Operations, The
Manitowoc Company, Inc.

Linden Blue, Vice Chairman, General Atomics
Donald Bollinger, Chair/CEQ, Bollinger Shipyards.
Heidi Biggs Brock, Pres., The Aluminum Association
Dale Brown, Pres/CEO, Financial Services Institute
Hon. Greg Casey, Pres/CEOQ,BIPAC

Paul Carothers, VP, GoVv’t Affairs, Yum! Brands
Allan Cors

Ray Dillon, Pres/CEO, Deltic Timber Corporation
Charles Dominy, VP, Gov't Affairs, IPA Worldwide
Services

Caitlin Donahue, Director, Political Development,
National Restaurant Association

Lawrence Duncan, VP, Federal & State Gov’t
Relations, Lockheed Martin Corporation

Mark Dunn, VP, JR Simplot Company

Todd Flemming, CEQ, Infrasafe

Walter Foxworth, Chair/CEO Foxworth-Galbraith
Lumber Company

Kevin Fromer, EVP & Head of Public Policy, HSBC
North America

Lisa Goeas, VP, Political National Federation of
Independent Business

Russ Hagen, Chairman, Data Recognition Corporation
Dan Harmon, Ex. VP/General Counsel ,Hoffman
Corporation

Scott Hawkins, Pres/CEQ, Advanced Supply Chain
International

Robert Healy, Principal, Sr. Director, The Wexler
Group

Micaela Isler, Regional Manager, State
Governmental Relations, Property Casualty Insurers
Association of America

Isabel Jasinowski, VP, Gov’t Relations, The Goodyear
Tire & Rubber Company

J. Bennett Johnston, Founder, Johnston & Associates
Kelly Johnston, VP, Gov't Affairs, Campbell Soup
Company

Chris Kinsey, VP, Kinsey Interests, Inc.

Anne Forristall Luke, VP, Political & Public Affairs,
Association of Equipment Manufacturers

Michael Lunceford, SVP, Gov’t Relations, Mary Kay
Corporation

Robb MacKie, Pres/CEO, American Bakers
Association

Hon. Donald Margo, CEO, JDW Insurance

Donald McClellan, VP, Government Relations &
Public Policy, Brown-Forman Corporation

John Noble McConnell, Jr., Chairman, Labconco
Corporation

T. Greg Merrion, Pres., Merrion Oil & Gas

David Modi, VP, Gov’t Affairs, Ingersoll Rand
Robert Moran, VP, Gov’t Affairs, Halliburton
Kraig Naasz, Pres/CEOQ, American Frozen Food
Institute

Larry Nichols, Chair/CEO, Devon Energy Corporation
John Pallat, Pres., Solon Capital LLC

Conrad Plimpton, Principal, Plimpton & Company
Alan Poff, Director, Gov't & Community Affairs
The Schwan Food Company

Leigh Ann Pusey, Pres/CEO, American Insurance
Association

Barry Russell, Pres., Independent Petroleum
Association of America

Joseph Samora, Jr., SVP, Case New Holland

Ron Saxton, Ex. VP, JELD-WEN

Juan Pablo Segura, Principal, Gaucho Capital LLC
Hon. Charles Stenholm, Sr. Policy Advisor Olsson,
Frank, and Weeda, P.C.

Hon. Tom Tauke, Ex. VP, Public Affairs, Policy &
Communications, Verizon Communications

Jay Timmons, Pres/CEQ, National Association of
Manufacturers

Constance Tipton, Pres/CEO, International Dairy
Foods Association

Kyle True, Partner & Manager, Diamond Companies
Chris Wallace, Pres/CEO, Greater Irving-Las Colinas
Texas Chamber

H.B. Wehrle, Chairman, MclJunkin Red Man
Corporation

Ron Whitmire, VP & Chief Administrative Officer,
EnerVest, Ltd.

Jade West, Sr. VP, Gov't Relations, National
Association of Wholesaler-Distributors

Earle Williams

Chad Wilson, Director, Public Affairs, Nationwide
Mutual Insurance Company

Michael Wilson, VP, Gov’t Affairs, NextEra Energy,
Inc.

George Yates, Chair/CEO, Heyco Energy Group
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BIPAC is an independent, nonpartisan, nationwide organization formed in 1963 to promote business
interests. BIPAC is not connected to any specific company, trade association or industry, and is not a
lobbying organization. The governing body of BIPAC is its Board of Directors, which is composed of
approximately 60 business executives drawn from all parts of the United States.

BIPAC has two principal functions, an educational function, which involves providing information about the
political process to the business community, and an action function, which involves identifying and
supporting federal candidates who are pro-business. These functions are carried out by divisions of BIPAC,
the Business Institute for Political Analysis and the Political Action Division.

BIPAC’s Business Institute for Political Analysis is the primary core of BIPAC operations and is supported by
corporate donations of its business and association supporters. The Institute provides business with
grassroots tools, political research and political analysis through web based services, conferences and
consulting. Contributions to the Institute are not tax deductible as charitable contributions but may be
deductible as an ordinary business expense to the extent the law allows. In addition, because BIPAC does
not lobby, contributions to the Institute are not affected by the prohibition on the deduction of lobbying
expenses, except to the extent you use BIPACs services in your own lobbying efforts.

BIPAC's Institute does not have an IRS tax exemption status and, as a result, is not required to divulge the
list of its supporters to any government entity. While we do publish both our Board of Directors and such
other entities that are willing to be of record as Committee Chairs, our list of supporters is not published.
Our Prosperity Project (P2) operates as part of the Institute.

BIPAC also maintains a separate federal political action committee, referred to as the Action Fund. The
Action Fund is a 527 political organization whose revenues are derived solely from the voluntary
contributions of individuals and other corporate and association political action committees from around
the nation. Both Action Fund revenues and expenses are accounted for separately from those of the
Institute, using a cost allocation system we have perfected over the last four decades. Action Fund monies
are never comingled with monies received for activities associated with BIPAC’s Business Institute for
Political Analysis.

Please feel free to telephone (202/776-7466) if you have further questions.
Mark D. Archuleta

Vice President
Finance & Administration
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OPTIONS FOR ENGAGEMENT

*General BIPAC Membership:
eLeadership Level- $7,500
*Founder Level- $25,000
eDatabase Management Systems- $50,000
*Prosperity Fund (PFund) Contributions:
*Giving to the PFund gives the P2 network the capacity
to target and fund activities state by state supporting
grassroots efforts and political infrastructure.
*PFund contributions can come in any amount, and
from any source.
*BIPAC is not required to disclose such contributions.
eAction Fund:
*Fund #1:
*Traditional Political Action Committee
*Can collect traditional individual and PAC-to-PAC
contributions.
*This allows us to make direct candidate
contributions.
*Fund #2:
eUnder FEC rules, BIPAC can also collect unlimited
corporate and individual contributions for the
purpose of doing direct issue and political
advocacy through its super PAC function.
*All contributions to the Action Fund are reported to
the FEC*

*Certain entities including foreign nationals, national banks, government contractors and organizations created by an act of Congress are prohibited from
contributing to a super PAC.
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